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Personal Branding 
Your self impression = How people perceive you 

Gary Vaynerchuk: Entrepreneur 

“I don’t care what business you’re in, everybody today is in 
the business of branding and customer services. Whether you 
know it or not, you already are!” 

Key concepts 

Perception Perception is key to a 
patient’s impression and 
buying decision. 

Reputation Manage your own 
reputation. The industry is 
smaller than you think! 

Collaborate Collaboration with the 
patient and dentist creates 
trust and long-term loyalty. 

Passion The key to success is to 
be compensated based on 
your passion. 

Clothing Select clothing that is 
clean, presentable and 
professional when 
interacting with patients 
and dentists. 

Positive patient perception 
can turn into direct profits 
When it comes to starting and growing your own dental laboratory, 
there is one kind of equity that cannot be measured in Rand value, and 
that’s your personal brand equity. 

A strong personal brand that integrates seamlessly with your work and 
business has the power to turn patient perception into profit. This is 
essential for dental technicians that open a new lab with nothing more 
than a firm handshake. 

Many people think that personal branding is for celebrities, however, 
each and every one of us is a brand. Personal branding, by definition, 
is the process in which we market ourselves to others i.e. patients, 
dentists, suppliers and even our competitors.  

Without even realizing it, our personal brand that we portray is our 
self-defined strategy for either success or failure. 

Continued on page 2 
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6 quick steps to creating a 
personal brand 

1. Define your brand 

     2. Be authentic 
Be genuine and show a genuine interest in the patient. Putting yourself 
“out there” in a fun and unique way resonates with people. Take pride 
in work and reassure that you have the patient’s best interest at heart. 

     3. Buy into your own brand 

Instill confidence by engaging with current and prospective patients / 
dentists in an honest, professional and friendly manner. This can help 
build the trust and respect needed to stand out from competitors.   

     4. First impressions last 

Invest in your idea and passion for “creating a smile!” These beliefs 
will naturally come through in everything you do and ultimately your 
brand. 

A polished personal brand will help you succeed in such a 
competitive industry. Zone in on your own unique talents and turn 
this into “value added” offerings that differentiate yourself from 
your competitors. 

     5. Laboratory workspace 
Cleanliness, adequate lighting and personal hygiene are of utmost 
importance, especially areas of the laboratory where patients are 
consulted.  An untidy and dirty laboratory will lead a patient to 
become prejudicial about the work done in the lab.  

     6. Keep it SIMPLE 
Dental technicians often face complex cases. It is essential that the case 
be explained to the patient in a clear and simple manner to minimize 
any anxiety the patient may have about the procedure. 

 The dentist usually undertakes this role; however, the extra bit of 
reassurance from the dental technician goes a long way in building 
trust and respect in both the technician and the work completed. 
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Closing thoughts 

Probably the most important benefit of successful 
branding is PRICE . 

A branded product is a price setter not a price 
follower.  Look at any of the great branded products 
in the world, see the high prices that are usually 
charged, they can do it because people want to be 
associated with the product and are prepared to pay 
“top dollar” for the association. 

We hope this “Bite Size Tip” newsletter will 
encourage you to start your journey today!  Don’t 
be scared to promote yourself and build your own 
personal brand. Begin investigating more on 
branding; there is so much information available on 
the web. Become a price setter not a price follower. 

Megan Aucamp. B.Comm (Hons) 

84 Stander Street 
Brackenhurst, Alberton 1448 

 

 


